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by Daniel F Spulber (Northwestern University, USA)

This book provides a comprehensive and integrated approach to management 
strategy that is based on economics. A basic introductory strategy text that 

integrates economic analysis with management strategy, it takes into account 
global competition and high-tech (Internet) developments, and recognizes that 
companies today can no longer expect to sustain competitive advantage but must 
rely on innovation (of products, processes, and transactions). Although many of 
the principles are illustrated with numerical examples, the text does not require a 
background course in economics or mathematics, and does not contain technical 
graphs or equations. Thus, the book is suitable for undergraduate managerial 
economics and strategy courses, as well as for introductory MBA courses in 
business strategy and as a companion to case studies.

Contents: Management Strategy: Designing Management Strategy; Value-Driven 
Strategy; The Market Compass: Customers and Suppliers; Competitors and 
Partners; The Organizational Grid: Organizational Structure and Performance; 
Organizational Abilities and Incentives; Competitive Advantage: Competitive 
Advantage and Value Creation; Transaction Costs and the Firm’s Vertical Structure; 
Competitive Strategy: Price Leadership Strategy; Product Differentiation Strategy; 
Transaction Coordination Strategy; and Entry Strategy.

Key Features
•	 Uses industry examples to illustrate the main 

points, together with many mini-cases (labeled 
as exhibits)

•	 Includes a set of take-away points at the start 
of each chapter and questions for discussion at 
the end of each chapter to enhance students’ 
understanding of the material

520pp      Jun 2009

978-981-283-846-9

US$88       £66

Readership: Undergraduate students in managerial 
economics and business strategy courses; graduate 
MBA students.

Textbook

@Sample Chapters Available 
www.worldscibooks.com/business/7171.html

Request for an Inspection Copy at sales@wspc.com 
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HANDBOOK OF BUSINESS 
PRACTICES AND GROWTH  
IN EMERGING MARKETS
edited by Satyendra Singh (University of Winnipeg, Canada)

The handbook is both timely and topical, it 
•	 consists of a collection of specially commissioned chapters 

that describe the current business environment, organizational 
culture, consumer behavior, financial investment climate, and 
examples of best prevailing practices in emerging markets. 

•	 covers all the major functional areas of business — marketing, 
strategy, operations and finance — in all continents. 

•	 focuses on the identification of different business issues in 
different emerging markets (including Asia, Africa and South 
America) and on the implementation of a proposed set of 
recommendations, using both qualitative and quantitative techniques to assist in decision-making 
and in improving organizational efficiency and effectiveness. 

•	 aims to provide a comprehensive guide for business students and managers by discussing a range 
of issues from the diverse emerging markets and enabling them to develop a strategic mindset 
for a market-oriented culture.

Readers will also appreciate the multidimensional view of financial and non-financial performance 
measurement of businesses. 

STUDIES ON SCIENCE AND THE 
INNOVATION PROCESS
Selected Works of Nathan Rosenberg
edited by Nathan Rosenberg (Stanford University, USA)

Science and technology have become increasingly intertwined 
in the twentieth century. However, little attention has been paid 
to the forces that have brought about this condition. Indeed, 
many scholars have taken it simply for granted that causality 
always runs from science to technology. In this groundbreaking 
book, Rosenberg’s research suggests that history and extensive 
empirical evidence lead to a reality that is far more complex as 
well as far more interesting. Here, Rosenberg’s papers explore a 
wide range of pertinent issues, especially those connected with 
the innovative process, including the realms of electric power, 
electronics, chemicals, aircraft, medicine, instrumentation and, in particular, higher education and 
the organization of research activities.

Readership: Academics, policymakers, scientists, engineers, technologists and students.

428pp        Aug 2009          978-981-4273-58-9        US$88        £66

Notable Backlist
BARGAINING WITH THE STRONG: NEGOTIATION PROCESSES IN INTERNATIONAL 
REGIMES  by Amrita Narlikar (University of Cambridge, UK)

CHALLENGES IN THE MANAGEMENT OF NEW TECHNOLOGIES   
edited by Marianne Hörlesberger (Austrian Research Centers GmbH-ARC, Austria),  
Mohamed El-Nawawi (UNIDO, Austria) & Tarek Khalil (University of Miami, USA)

CHINESE MULTINATIONALS  edited by Jean-Paul Larçon (HEC Paris, France)

CURRENT BUSINESS AND LEGAL ISSUES IN JAPAN’S BANKING AND FINANCE INDUSTRY  
by Mitsuru Misawa (University of Hawaii-Manoa, USA)

DESTRUCTIVE CREATIVITY OF WALL STREET AND THE EAST ASIAN RESPONSE  
by Michael Heng Siam-Heng & Lim Tai Wei (East Asian Institute, National University of 
Singapore)

GLOBAL DERIVATIVE DEBACLES: FROM THEORY TO MALPRACTICE   
by Laurent L Jacque (Tufts University, USA & HEC School of Management, France)

LEADING IN HIGH GROWTH ASIA: MANAGING RELATIONSHIP FOR TEAMWORK AND 
CHANGE  edited by Dean Tjosvold (Lingnan University, Hong Kong) & Kwok Leung  
(City University of Hong Kong)

MULTINATIONAL CORPORATIONS IN POLITICAL ENVIRONMENTS: ETHICS, VALUES AND 
STRATEGIES  by Usha C V Haley (University of New Haven, USA)

World Scientific Studies in International 
Economics – Vol. 4

THE RULES OF 
GLOBALIZATION
Case Book
edited by Rawi Abdelal  
(Harvard University, USA)

This is a book about the politics of the 
global economy — about how firms prosper 
by understanding those politics, or fail by 
misunderstanding them. Understanding the 
politics of globalization may once have 
been a luxury; it is now, for most high-level 
managers, simply a necessity. The book contains 
cases which can be used by instructors and 
students to build a framework of analysis that 
enables them to understand the challenges 
of international trade and investment and 
master the opportunities they represent. This 
framework is based on a systematic evaluation 
of the informal and formal rules that define 
markets for goods, services, and capital. These 
insightful cases allow for evaluation of: the 
political and economic origins of our current 
era of globalization and how the rules that 
constrain and enable firms are changing; the 
impact of governments’ policies and which tools 
are available for predicting, avoiding, or even 
employing the long arm of the government; and 
the influence of informal and formal institutions 
on opportunities for success in international 
finance and trade.

Key Features
•	 Explores the politics of globalization as seen 

through the eyes of managers
•	 Brings together some of the best new Harvard 

Business School cases on the politics of 
globalization

•	 Covers a wide range of industries and 
geographical areas

•	 Presents a unified theme of the importance 
of rules for managerial success and failure

Readership: Business academics and MBA 
students; also suitable for undergraduate courses 
in international political economy.

476pp	 2008
978-981-270-927-1(pbk)	 US$92       £53

OFFER
Introductory Price  

US$108  £81
Valid till  

Jan 31, 2010

Readership: Students of Business Administration courses which focus on 
organizational culture, managers and management consultants dealing with 
issues related to emerging markets.

500pp (approx.)          	 Winter 2009
978-981-279-177-1         	 US$135	 £101
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Intelligent Information Systems – Vol. 2

E-BUSINESS IN THE 21ST CENTURY
Realities, Challenges and Outlook
by Jun Xu (Southern Cross University, Australia) &  
Mohammed Quaddus (Curtin University of Technology, Australia)

Embarking on electronic business is a 
challenging task. There is also a lack of clear 
understanding and comprehensive analysis 
of various issues and domains of electronic 
business. 

This book 
•	 offers a very comprehensive analysis of 

concepts, models and infrastructures of 
e-business;

•	 presents unique observations of current 
e-business practices for di f ferent 
organizations in different economies and 
provides insights on the future of current 
leading businesses on the net and the 
trends of e-business;

•	 will be an effective and indispensible reference book for professionals 
who are interested in or dealing with e-business and businesses that are 
embarking on e-business.

400pp (approx.)      Fall 2009      978-981-283-674-8     US$94      £71

ASIAN INDUSTRIAL CLUSTERS, 
GLOBAL COMPETITIVENESS AND  
NEW POLICY INITIATIVES
edited by Bernard Ganne (CNRS, University of Lyon, Institute of Human 
Sciences, MODYS, France) & Yveline Lecler (University of Lyon, 
Institute of Political Studies and Institute of East Asian Studies, France)

This book provides a comprehensive 
overview of what Asian industrial 
clusters might teach us. At a time when 
the dynamics of the world’s economy 
are increasingly being influenced by 
developments in Asia, the question 
takes on particular relevance because 
of the explosion of clusters and cluster 
policies throughout the region; and 
because of the great variety of models 
which can be seen developing in the 
various countries.

Based on robust empirical surveys 
and interviews conducted in China, 
Vietnam, Thailand, Malaysia and Japan, the studies collected in this 
book were first debated at an international workshop in Lyon. From 
industrial districts to poles of competitiveness, these studies explored 
the transformation of traditional systems of activities or industrial 
districts to new networks ready for global competition or innovation, 
and also the development of new agglomerations or scientific 
knowledge clusters. 

The wide range of case studies in this collection offers a rich store 
of theoretical and practical lessons for analysts, policy-makers and 
economists. The book will also be a useful guide for graduate students 
as well as researchers in economics, sociology and political studies.

600pp       	  Jun 2009        
978-981-4280-12-9        	 US$115 	 £86

GLOBAL BUSINESS STRATEGY
Asian Perspective
by Hwy-Chang Moon (Seoul National University, Korea)

Given the rise of Asia in the global economy in 
recent decades, it is important to understand 
the uniqueness of Asian business, this book 

•	 introduces the core strategies prevalent in 
Western business;

•	 explains how they can be applied or 
adapted to Asian business;

•	 deals not just with the theory, but also with 
practice;

•	 compares and contrasts the Asian and 
Western perspectives on global business 
strategy with real-life case studies and 
examples.

300pp (approx.)     Spring 2010     978-981-4273-19-0     US$65     £49

Monden Institute of Management: Japanese Management and 
International Studies – Vol. 5

BUSINESS PROCESS MANAGEMENT 
OF JAPANESE AND KOREAN 
COMPANIES  
edited by Gunyung Lee (Niigata University, Japan), Masanobu 
Kosuga (Kwansei Gakuin University, Japan), Yoshiyuki Nagasaka 
(Konan University, Japan) & Byungkyu Sohn (Sookmyung Women’s 
University, Korea)

Today’s business environment is 
characterized by hypercompetition 
and the development of the Internet. 
F ie rce  compet i t ion  be tween 
suppliers and the availability of 
abundant information have caused 
a shift in bargaining power from 
producers/suppliers to buyers and 
consumers. Consequently, Business 
Process Management (BPM) — i.e. 
management tool to optimize and 
control operations flows by viewing 
the transactions within and outside 
corporations as processes, with the 
focus on speedily meeting customers’ needs — has emerged as a 
popular management framework.

However, recent research on BPM has put too much emphasis on 
information sharing and the visualization of business processes using 
IT innovations. This book argues that BPM must be linked with existing 
management tools. Based on survey results of Japanese and Korean 
companies’ BPM practices, the book demonstrates how to build BPM 
as a holistic management model by addressing the importance of 
BPM views, the effectiveness of its approach, and the latest research 
trends.

250pp (approx.)  	 Winter 2009    
978-981-283-860-5 	  US$78	 £59

THE VALUE SPHERE
The Corporate Executives’ Handbook for Creating  
and Retaining Shareholder Wealth (4th Edition)
by John Boquist (Indiana University of Bloomington, USA), 
Todd Milbourn & Anjan Thakor (Washington University in St Louis, USA)

This book, written in story narrative form, 
traces the development of a company from 
a start-up to a global enterprise. It develops 
the key concepts related to this evolution 
— corporate strategy, raising external finance, 
capital budgeting, dividend policy, mergers 
and acquisition, globalization, marketing and 
human resource management. The focus is 
on topics in corporate strategy and corporate 
finance, and each topic is developed in depth 
with problem sets and reflection questions 
within the context of the organization’s 
evolution.

Contents: Time for Action: Jerry Says Hello to 
Finance and Takes the Plunge; The Source of 
Value: Strategy; Risk and Value: Why Should Jerry Care?; More on Economic 
Profit; Comprehensive Resource Allocation: A Training Seminar; Acquiring 
a Firm; Resource Allocation for Non-Traditional Projects; Post-Acquisition 
Integration Issues; Managing in Tough Times Versus Innovating; and other 
papers.

400pp (approx.)     Aug 2009     978-981-4277-96-9     US$75      £56

Textbook
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Asia-Pacific Business Series – Vol. 2

FROM ADAM SMITH TO  
MICHAEL PORTER
Evolution of Competitiveness Theory
by Dong-Sung Cho & Hwy-Chang Moon (Seoul National University) 

“The authors provide perceptive, concise summaries of the significant  
theories from Adam Smith to Michael Porter, resulting in an excellent  
overview of economic thought as it pertains to trade.”

Choice

244pp	 Nov 2000	 978-981-02-4431-6      	 US$59      £44
		  978-981-02-4662-4(pbk)   	 US$36	 £26

Asia-Pacific Business Series – Vol. 5

GUANXI AND BUSINESS
(2nd Edition)
by Yadong Luo (University of  Miami, USA)

Reviews of the First Edition
“It is a timely book in its attempt to provide clarity to the concept, offer 
a conceptual analysis of the phenomenon, and provide practical ideas to 
managers … I consider the book to be an excellent primer for managers, 
especially Westerners, who wish to have a basic lesson on the concept of 
guanxi and related phenomena.”

Asia Pacific Journal of Management

“As a guide to current practice, this book is good value. It contains a wealth 
of illustrative stories and has useful summary diagrams of the main ideas. It 
will be of much use to practitioners.”

The China Journal

412pp      Mar 2007      978-981-270-046-9      US$75      £41

World Scientific Series on 21st Century Business – Vol. 1

NEW BUSINESS IN INDIA
The 21st Century Opportunity
by Paul Davies (Onshore Offshore Ltd, UK)

“This second book by Paul Davies on the subject of doing business in India is 
based on a deep understanding of the realities of India and at the same time 
written by someone who is clearly an Indophile. The book is informative for 
those who are new to India or are encountering it in the early stages of doing 
business there. It helps with providing a reality check of the challenges. In this 
book India is seen as a market in itself rather than simply as a low cost centre 
and this shift in emphasis is important to those who want to do business in 
and with India.”

Dr Shailendra Vyakarnam
Director, Centre for Entrepreneurial Learning,  
Judge Business School, Cambridge University

Transitions, United Kingdom and the UK India Business Council

248pp      Jun 2008      978-981-279-042-2      US$29.95      £16

FUNDAMENTALS OF  
ECONOMICS FOR BUSINESS
(Second Edition)
by David Barrows & John Smithin (York University, Canada)

Fundamentals of Economics for Business 
•	 is an innovative text designed specifically for students in business 

education programs;
•	 provides a comprehensive yet accessible introduction to the key 

economic issues relevant to present or future business decision-
makers. 

•	 is international in scope and is applicable worldwide. 
•	 is easily adaptable to courses of different lengths and educational 

objectives, including a one-semester MBA course, economics 
courses in an undergraduate commerce or business degree, or an 
executive MBA program. 

This second edition
•	 adds significant new material on production costs, managerial 

economics, growth and competitiveness, 
•	 includes new case studies with applications to international 

business.

392pp      Nov 2008      978-981-279-737-7      US$65      £35

MACROECONOMICS FOR  
BUSINESS AND SOCIETY
A Developed/Developing Country Perspective on the  
“New Economy”
by F Gerard Adams (Northeastern University, USA &  
Sasin Graduate Institute of Business Administration, Thailand)

This book was originally written to meet the needs of a business 
curriculum based on the program at the Sasin Graduate Institute of 
Business Administration of Chulalongkorn University in Bangkok in 
collaboration with the Wharton and Kellogg Business Schools in the 
United States. 

Contents: Macro for Developed and Developing Economies: 
Macroeconomics and the “New Economy”: A Developed and 
Developing Country View; Economic Policy Objectives and 
Measurement; Measuring Economic Performance; Growth and 
Development: Economic Growth and the “New Economy”; Economic 
Development: The East Asian Experience; Growth and Development 
Policy; Stabilizing the Economy: Domestic Perspectives: The Aggregate 
Demand Model; The Monetary Sector and Aggregate Demand; The 
Supply Side and the Aggregate Supply and Demand Model; Domestic 
Policy Considerations; International Considerations: Trade, the 
Balance of Payments and the Exchange Rate; Income Determination 
and Adjustment in the Open Economy; Policies in the Open Economy; 
The Challenges of Stabilization, Growth and Development in the 
“New Economy”: The Lessons for Growth and Development. 

328pp      Feb 2002      978-981-02-4324-1      	 US$51      £32
	 978-981-02-4325-8(pbk)	 US$38	 £31
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