
UNLOCKING THE ENTERPRISER 
INSIDE!
A Book of Why, What and How!
by Shailendra Vyakarnam (University of 
Cambridge, UK) & Neal Hartman  
(MIT Sloan School of Management, USA)

This book is based on a highly successful joint 
project between the University of Cambridge 
and the Massachusetts Institute of Technology 
(MIT), under the auspices of the Cambridge-MIT 
Institute. The unique feature is how it covers 
learning in enterprising skills, while at the same 
time builds capacity in such a way that the alumni 
themselves can take what they have learned for 
the benefit of others. 

Through this book, the authors intend to share 
what they have learnt and to transmit their 
passion for this program to others for personal 
development. Hopefully, others will then repeat 
this positive experience and make a difference 
to their respective institutions and communities.

Key Features:
•	 Provides theory and practice in enterprise 

education 
•	 Presents ideas that are both thought-provoking 

and practical in a no-nonsense, straightforward 
style 

200pp	 Mar 2011
978-981-281-874-4	 US$38	 £25
978-981-281-876-8(ebook)	 US$49

INSIDE REAL INNOVATION
How the Right Approach Can Move Ideas 
from R&D to Market — And Get the 
Economy Moving
by Eugene Fitzgerald, Andreas Wankerl 
(Massachusetts Institute of Technology, USA,  
Cornell University, USA & The Innovation 
Interface, USA) & Carl Schramm  
(The Kauffman Foundation, USA)

“Kudos to the authors of Inside Real Innovation. 
After debunking the age-old dogma about real 
innovation being a linear process, they clearly 
demonstrate how the cornerstones of Technology, 
Market, and Implementation must work together 
iteratively to realize ideas in the marketplace.  
As a university professor who has founded 
five companies to date, I especially commend  
this book to US government and university IP 
policy makers.”

Jerry Woodall,  
National Medal of Technology Laureate

This breakthrough book gives a ground-floor 
view of the innovation process, showing how 
fundamental innovators really work. Then, it 
connects that knowledge to the bigger picture, 
explaining why the “innovation system” in the 
United States is failing to work as it once did,  
and what all parties can do to build a better system 
for the future.

248pp	 Nov 2010
978-981-4327-98-5	 US$29.95	 £19
978-981-4327-99-2(ebook)	 US$39

:: Textbook  
SMALLER MANUFACTURING 
ENTERPRISES IN AN 
INTERNATIONAL CONTEXT
A Longitudinal Exploration
by George Tesar  
(University of Wisconsin-Whitewater, USA & 
Umeå University, Sweden), Hamid Moini  
(University of Wisconsin-Whitewater, USA), 
John Kuada & Olav Jull Sørensen  
(Aalborg University, Denmark)

This book provides an overview of approaches 
to internationalization as experienced by smaller 
manufacturing enterprises over a relatively 
long period of time — the 35-year period  
from 1974 to 2009. The original research on 
which this study is based dates back to the  
mid-1970s, when academic interest  in 
export studies, market entry modes, and 
internationalization approaches, among others, 
have their origins. 

With practical examples of companies from 
both inside and outside the USA, readers will be 
able to understand how smaller manufacturing 
enterprises approach the world of international 
commerce, how they prepare themselves for it, 
and what really draws them into the world of 
international commerce.

312pp	 Sep 2010
978-1-84816-495-6	 US$72	 £45
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ENTREPRENEURSHIP AND ECONOMIC GROWTH IN 
CHINA
edited by Ting Zhang (University of Baltimore, USA) &  
Roger R Stough (George Mason University, USA)

This book provides an analysis of the existing, economic dynamics 
and factors contributing to entrepreneurship in China. Featuring 
contributions from prominent authors such as Zoltan Acs, and Jian 
Gao it first poses a theoretical question of whether entrepreneurship 
exists in China and, if so, the extent and form it takes. It also examines 
whether the nature of entrepreneurship in China differs elsewhere.  
Assuming entrepreneurship in China is important to economic growth, how 
can public policy help to enhance the entrepreneurship milieu in China? 
Finally, based on the empirical findings and potential policy implications, 
future directions of investigation are suggested.

350pp (approx.)	 Sep 2011
978-981-4273-36-7	 US$96		  £66
978-981-4273-37-4(ebook)	 US$125

ETHNIC CHINESE BUSINESS IN ASIA
History, Culture and Politics
by Ching-hwang Yen (The University of Adelaide, Australia)

This unique volume provides a broad introduction to the ethnic Chinese 
business in Asia, with focus on the ethnic Chinese in East and Southeast 
Asia. The growing interest in ethnic Chinese business reflects its importance 
in these two regional economies, and its relations with China’s economy 
— the world’s new economic powerhouse. It examines the nature and 
characteristics of the ethnic Chinese business, such as business networks, 
family business and conglomerates, concepts of xinyong and guanxi, and 
entrepreneurship and management. It also examines the input of history 
and culture in the formation and operation of ethnic Chinese business. The 
second half of the book is devoted to detailed regional studies, covering the 
Chinese in Thailand, Malaysia and Singapore, Indonesia, the Philippines,  
Hong Kong and Taiwan. This book provides an excellent introduction for  
tertiary students in business schools, and for prospective businessmen who  
wish to do business with the Chinese in East and Southeast Asia.

400pp (approx.)	 Dec 2011
978-981-4317-52-8	 US$92		  £57
978-981-4317-53-5(ebook)	 US$120

BIOMEDICAL ENGINEERING 
ENTREPRENEURSHIP
by Jen-Shih Lee  
(Global Monitors Inc., University of California, 
San Diego and University of Virginia, USA)

In this publication, many examples of innovations 
in biomedical engineering are covered, from 
the conceptualization stage to successful 
implementation and commercialization. Part 
I teaches working and would-be biomedical 
engineers to assess how well their innovations and 
their team can succeed; Part II will guide budding entrepreneurs to launch 
their ventures to the point of pre-production models. Other important aspects 
like financing, negotiations, leading by example, manufacturing, marketing, 
venture and globalization are covered in Part III. Two concluding chapters, 
with excerpts from leaders in community, education and industries, touch 
on the growth and investment in biomedical engineering entrepreneurship.

316pp	 May 2010
978-981-4295-60-4	 US$77		  £53
978-981-4295-62-8(ebook)	 US$100

LEAD WITH CASH
Cash Flow for Corporate Renewal
by Harlan Platt (Northeastern University, USA)

This book takes an entirely new look at how 
companies ought to be managed. It argues 
that managers need to focus on how corporate 
decisions affect the firm’s cash. The author, who 
is well known in the fields of management and 
crisis management, suggests that companies 
that follow the paradigm presented in the book 
are more likely to survive tumultuous times,  
provide higher returns to their investors, and have 
a conducive work environment.

248pp	 Apr 2010
978-1-84816-375-1	 US$45		  £30
978-1-84816-376-8(ebook)	 US$59

A GUIDE TO THE TOP 100 COMPANIES IN CHINA
edited by Wenxian Zhang & Ilan Alon (Rollins College, USA)

“To many Westerners, the Chinese economy 
is a puzzle. While Biographical Dictionary of  
New Chinese Entrepreneurs and Business 
Leaders focuses on individuals as key players,  
this companion work highlights China’s top 
100 companies in terms of their respective 
background, corporate structure, products and 
services, challenges and business strategies,  
and capital assets. Once you put the dots (key 
individuals) and the spheres (top companies) 
together, you’ll get a better picture of the Chinese economy. Highly 
recommended for anyone interested in doing business with China or 
research on contemporary China.”

Mr Shixing Wen, Editor-in-Chief, Chinese Librarianship
Former President, Chinese American Librarians Association; 

and Councilor, American Library Association, USA

340pp	 Mar 2010
978-981-4291-46-0(pbk)	 US$38		  £25
978-981-4291-47-7(ebook)	 US$49

NOTABLE LISTING
BUSINESS OF PLASTIC SURGERY, THE 
Joshua M Korman (Stanford University, USA) et al.

CHANGING FACE OF INNOVATION, THE 
Seeram Ramakrishna (National University of Singapore) et al.

CHINESE MULTINATIONALS 
Jean-Paul Larçon (HEC Paris, France)

E-BUSINESS IN THE 21ST CENTURY - Vol 2 
Jun Xu (Southern Cross University, Australia) et al.

ENTREPRENEURIAL APPROACH TO STEWARDSHIP ACCOUNTABILITY, AN 
Raymond W Y Kao (Ryerson University, Canada) et al.

ENTREPRENEURSHIP AND SMEs IN THE EURO-ZONE 
Léo-Paul Dana (University of Canterbury, New Zealand)

FUNDAMENTALS OF SUSTAINABLE BUSINESS - Vol 4 
Matthew Tueth (Aquinas College, USA)

HANDBOOK OF RESEARCH IN MASS CUSTOMIZATION AND PERSONALIZATION 
(In 2 Volumes) 
Volume 1: Strategies and Concepts 
Volume 2: Applications and Cases 
Frank T Piller (RWTH Aachen University, Germany) et al.

NEW BUSINESS IN INDIA - Vol 1 
Paul Davies (Onshore Offshore Ltd, UK)

STEWARDSHIP-BASED ECONOMICS 
Raymond W Y Kao (Ryerson University, Canada)

SUPERTRENDS OF FUTURE CHINA 
James K Yuann et al.

VALUE SPHERE, THE - 4th Edition 
John Boquist (Indiana University of Bloomington, USA) et al.
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:: Textbook  
GLOBAL BUSINESS STRATEGY
Asian Perspective
by Hwy-Chang Moon  
(Seoul National University, Korea)

This book first introduces the core strategies 
prevalent in Western business, and then 
explains how they can be applied or 
adapted to Asian business.  Several real-life 
case studies and examples are discussed in 
order to compare and contrast the Asian and Western perspectives 
on global business strategy. 

348pp	 Mar 2010
978-981-4273-19-0	 US$65		  £43

HOW TO MANAGE A SUCCESSFUL BUSINESS IN 
CHINA
by Johan Björkstén (Founder of the Chinese PR Agency Eastwei 
Relations) & Anders Hägglund (Former President of Sandvik 
China)

“China poses unique challenges; even more so in times of market 
upheaval. This book is based on solid experience and best practices. 
I think it will be a great help for anyone responsible for a business 
operation in the country.”

Michael Treschow, Chairman of the Board, 
Unilever N V and PLC

Chairman of the Board, Ericsson AB

236pp	 Jan 2010
978-981-4287-82-1	 US$27.95		  £18
978-981-4287-83-8(ebook)	 US$36

SUSTAINABLE ECONOMY
Corporate, Social and Environmental Responsibility
edited by Raymond W Y Kao  
(Ryerson University & McMaster University, Canada)

This book explains how corporate social responsibility is linked to 
long-term sustainability of an economy and that the activities of an 
organization should not be only for its self-interest, but must also 
be honed for the benefit of common good. A major approach the 
book advocates is corporate decision-makers in an organization 
should work towards earning the trust of stakeholders rather than 
focus on short-term profitability. It also emphasizes the importance 
of recognizing and rewarding the contribution and commitment by 
participants of an organization.

448pp	 Jan 2010
978-981-4277-63-1	 US$75		  £50
978-981-4277-64-8(ebook)	 US$98

:: Handbook  
HANDBOOK OF BUSINESS PRACTICES AND 
GROWTH IN EMERGING MARKETS
edited by Satyendra Singh (University of Winnipeg, Canada)

The Handbook of Business Practices and Growth in Emerging 
Markets consists of a collection of specially commissioned 
chapters that describe the current business environment, 
organizational culture, consumer behavior, financial investment 
climate, and examples of best prevailing practices in emerging 
markets. It covers all the major functional areas of business  
— marketing, strategy, operations and finance — in all continents. 

576pp	 Oct 2009
978-981-279-177-1	 US$152		  £105
978-981-279-178-8(ebook)	 US$198

:: Bestseller  
CREATING ENTREPRENEURS
Making Miracles Happen
edited by Fred Kiesner (Loyola Marymount University, 
USA)

“Entrepreneurship, and clear, dynamic entrepreneurial 
thinking and action, are the hope for the economic 
future of the world in these troubling times. This book 
provides real life, instantly usable, insights and guidelines 
for winning as an entrepreneur, and creating successful 
economic value in the world. It is streetwise, totally practical, and gets to the heart 
of how the entrepreneur, or potential entrepreneur needs to think and plan for 
their future of success and impact.”

Paul Orfalea, Founder, Kinko’s, and World-Renowned International 
Entrepreneur

580pp	 Aug 2009
978-981-4261-11-1	 US$58		  £44
978-981-4261-12-8(ebook)	 US$75

WEALTH DOESN’T LAST 3 GENERATIONS
How Family Businesses can Maintain Prosperity
by Jean Lee (China Europe International Business 
School, China) & Hong Li (Chinese Academy of Social 
Sciences, China)

“This book is indispensable for businessmen who operate 
family business and want to learn more about it. Its 
concise writing style makes it easy to read, and real-life 
cases included bring readers personally onto the scene. I 
believe managers of family enterprises will surely benefit  
by reading the book and thinking about the issues raised 
and solutions discussed.”

Per V Jenster, Director of the Centre of Entrepreneurship & Family Business
China Europe International Business School

This book also discusses the changing characteristics of Chinese family businesses, 
the pitfalls that such enterprises are likely to face, and how they can overcome 
these pitfalls and achieve sustainable development.

384pp	 Nov 2008
978-981-279-751-3	 US$65		  £45
978-981-279-752-0(ebook)	 US$85

Series on Economic Development and Growth - Vol. 2
ELDERLY ENTREPRENEURSHIP IN AN AGING US ECONOMY
It’s Never Too Late
by Ting Zhang (George Mason University, USA) &  
foreword by Laurie A Schintler (George Mason University, USA)

“Entrepreneurship is a hot topic. It is such because it embodies the very essence 
of leadership and the very best of the human spirit. While for many years 
entrepreneurship has been identified with youth — youth invent the future — today 
the frontiers of entrepreneurship are being explored not only among the youth but 
also as aspect of an aging society. This book explores for the very first time the 
intersection of entrepreneurship and an aging society. The enduring human spirit  
is unleashed in full blossom and the results are exhilarating and promising for all 
of mankind.”

Professor Zoltan J Acs, University Professor,  
Director, Center for Entrepreneurship

School of Public Policy, George Mason University
Editor and founder of Small Business Economics

284pp	 Sep 2008
978-981-281-449-4	 US$98		  £68
978-981-281-450-0(ebook)	 US$127
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:: Bestseller  
BIOSCIENCE ENTREPRENEURSHIP 
IN ASIA
Creating Value with Biology
by Paul S Teng  
(National Institute of Education, Singapore)

“Professor Teng’s book is a timely contribution. 
It illustrates how Asia is using biology to create 
innovative products, services and technologies 
to meet the goals of poverty reduction,  
food security, livelihood improvement and wealth 
creation in future years. It helps entrepreneurs 
to understand why investments in agriculture 
are important and how profitable they can be 
… Professor Teng has ably drawn from his long 
and varied experience in Asia to bring alive the 
applications of biology for various enterprises 
which serve society’s needs.”
Norman E Borlaug, Nobel Peace Laureate 1970

352pp	 Jul 2008
978-981-270-020-9	 US$60	 £41
978-981-281-206-3(ebook)	 US$78

:: Bestselling Textbook  
Asia-Pacific Business Series - Vol. 4
ASIAN MODELS OF 
ENTREPRENEURSHIP — FROM 
THE INDIAN UNION AND THE 
KINGDOM OF NEPAL TO THE 
JAPANESE ARCHIPELAGO
Context, Policy and Practice
by Léo-Paul Dana  
(University of Canterbury, New Zealand)

“This book is a very useful resource for academics, 
policymakers, and educators of entrepreneurship 
in Asia and beyond. With much of the charm of 
an academic travel reporter, the book teaches 
us about the economic realities of different 
countries and helps the reader form a larger 
view of how entrepreneurship is shaped by the 
extra-institutional and institutional environments.”

Thunderbird International Business Review

376pp	 Feb 2007
978-981-256-878-6	 US$87	 £60

:: Bestseller  
ENTREPRENEURISM
A Philosophy and A Sensible Alternative for 
the Market Economy
by Raymond W Y Kao (Ryerson University, 
Canada), Kenneth R Kao (Memorial University 
of Newfoundland, Canada), & Rowland R Kao 
(Oxford University, UK)

“The authors put great 
emphasis on providing 
practical information 
specific to the genesis 
of entrepreneurism as 
well as how a successful, 
e n t r e p r e n e u r i a l 
management practice 
can be implemented 
in the modern market 
economy … A series 

of questions follow each chapter challenging 
readers to utilize the knowledge they have 
gained in the previous chapters by requiring 
concepts and principles of entrepreneurial 
management practice be applied to solve  
real world problems in a wide variety of situations.”

Rick Sidey, Leader of a team of business 
development specialists

Oracle Software Corporation

496pp	 Dec 2002
978-1-86094-312-6	 US$73	 £51
978-1-86094-313-3(pbk)	 US$41	 £28
978-1-86094-787-2(ebook)	 US$95
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