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GLOBAL BUSINESS STRATEGY
Asian Perspective
by Hwy-Chang Moon  
(Seoul National University, Korea)

Given the rise of Asia in the global economy in 
recent decades, it is important to understand 
the uniqueness of Asian business. This book 
first introduces the core strategies prevalent 
in Western business, and then explains how 
they can be applied or adapted to Asian 
business. When necessary, modified or new 
business models (as developed by the author) 
are utilized to better explain Asian business. 
Furthermore, this book deals not just with the 
theory, but also with practice. Several real-life case studies and examples 
are discussed in order to compare and contrast the Asian and Western 
perspectives on global business strategy. Readers will therefore gain 
an enhanced understanding of Asian business and formulation of Asian 
business strategy.

348pp	 Mar 2010
978-981-4273-19-0	 US$65	 £43

BIOMEDICAL ENGINEERING 
ENTREPRENEURSHIP
by Jen-Shih Lee (Global Monitors, Inc., 
University of California, San Diego and 
University of Virginia, USA)

This book is written for undergraduate and 
graduate students in biomedical engineering 
wanting to learn how to pursue a career 
in building up their entrepreneur ventures. 
Practicing engineers wanting to apply their 
innovations for healthcare will also find this 
book useful.

In this publication, many examples of 
innovations in biomedical engineering are covered, from the conceptualization 
stage to successful implementation and commercialization. Part I teaches 
working and would-be biomedical engineers to assess how well their 
innovations and their team can succeed; Part II will guide budding 
entrepreneurs to launch their ventures to the point of pre-production models. 
Other important aspects like financing, negotiations, leading by example, 
manufacturing, marketing, venture and globalization are covered in Part III. 
A concluding chapter, with excerpts from leaders in community, education 
sectors and industries, touches on biomedical engineering investment.

500pp (approx.)	 Fall 2010
978-981-4295-60-4	 US$68	 £45
978-981-4295-62-8(ebook)	 US$88

ENTREPRENEURSHIP AND  
ECONOMIC GROWTH IN CHINA
edited by Ting Zhang (University of Baltimore, USA) &  
Roger R Stough (George Mason University, USA)

This book provides an analysis of the existing, economic dynamics and 
factors contributing to entrepreneurship in China. Featuring contributions 
from prominent authors such as Zoltan Acs, and Jian Gao it first poses 
a theoretical question of whether entrepreneurship exists in China and, 
if so, the extent and form it takes. It also examines whether the nature of 
entrepreneurship in China differs elsewhere. 

Contents: Introduction: Three Major Directions in the Book; Theoretical 
Framework; The Uniqueness of Entrepreneurship in China; The Role of 
Entrepreneurship in China’s Rapid Economic Growth; Policies to Develop 
Entrepreneurship in China; Conclusion and Policy Implications.

350pp (approx.)	 Spring 2011
978-981-4273-36-7	 US$85	 £56
978-981-4273-37-4(ebook)	 US$111

World Scientific Studies in  
International Economics

EMERGING MARKETS
by Ralph D Christy  
(Cornell University, USA)

This important book explores the 
new role that markets are playing 
in developing countries, from the 
strategic perspective of a firm and 
from a public policy perspective. 

Contents: Markets, Property Rights 
and Capital: Emerging Markets: An 
Introduction; The Theory of Markets; 
Financial Markets and Economic 
Progress; Microfinance and Emerging 
Markets; Strategic Planning and 

Explorations in Technology, Innovation and Entrepreneurship – Vol. 1

FOUNDATIONAL THINKING ABOUT INNOVATION
Selected Papers of William J Abernathy
edited by James M Utterback (Massachusetts Institute of 
Technology, USA)

William J Abernathy, a professor at the Harvard Business School 
when he died in 1984, was a pioneering figure in the study of how 
the innovation process unfolds. In 1980, he co-wrote the influential 
article “Managing Our Way to Economic Decline”, which contended 
that the principal causes of America’s industrial production ills were 
poor corporate management and technological sluggishness. Over 
the course of a distinguished career, he was among the first to explore 
many of the key issues in technological innovation, and his work 
— one of the most frequently cited in the field — inspired a generation 
of management scientists. This book consists of a collection of his 
works, grouped by research area, and with an overall introduction 
and guideposts for each of the papers.

300pp (approx.)	 Spring 2011
978-981-279-051-4	 US$82	 £54
978-981-279-052-1(ebook)	 US$98

Textbook

Strategy in Emerging Markets: Market Oriented Strategic Planning; 
Strategy in Emerging Markets; The Global Firm and Economic 
Progress: National Firms in Global Markets; Micro-Markets 
Enterprise; Creating an Enabling Environment and Corporate Social 
Responsibility.

250pp (approx.)	 Spring 2011
978-981-270-364-4	 US$55	 £36
978-981-270-365-1(pbk)	 US$27	 £18

NOTABLE BACKLIST and TITLES OF INTEREST
ELDERLY ENTREPRENEURSHIP IN AN AGING US ECONOMY
Ting Zhang (George Mason University, USA)

ENTREPRENEURIAL APPROACH TO STEWARDSHIP 
ACCOUNTABILITY, AN 
Raymond W Y Kao (Ryerson University, Canada)

ENTREPRENEURSHIP AND SMES IN THE EURO-ZONE 
Léo-Paul Dana (University of Canterbury, New Zealand)

FUNDAMENTALS OF PATENTING AND LICENSING FOR 
SCIENTISTS AND ENGINEERS 
Matthew Y Ma (Scientific Works, USA)

GLOBAL CAPITAL AND NATIONAL INSTITUTIONS 
Laura Alfaro (Harvard Business School, USA)  

JAPANESE PROJECT MANAGEMENT 
Shigenobu Ohara (Nippon Institute of Technology, Japan) et al.

PROCEEDINGS OF THE INTERNATIONAL CONFERENCE 
ON CHINESE ENTERPRISE RESEARCH 2007
Tan Teng-Kee (Nanyang Technological University, Singapore) et al.
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HANDBOOK OF RESEARCH IN MASS CUSTOMIZATION 
AND PERSONALIZATION
(In 2 Volumes)
Volume 1: Strategies and Concepts
Volume 2: Applications and Cases
edited by Frank T Piller (RWTH Aachen University, Germany) &  
Mitchell M Tseng (The Hong Kong University of Science &  
Technology, Hong Kong)

Edited by two leading authorities in the field of mass customization, 
both volumes of the book discuss, among many other themes, the latest 
research and insights on customization strategies, product design for 
mass customization, virtual models, co-design toolkits, customization value 
measurement, open source architecture, customization communities, and 
MC supply chains. Through a number of detailed case studies, prominent 
examples of mass customization are explained and evaluated in larger 
context and perspective.

1148pp	 Dec 2009
978-981-4280-25-9(set)	 US$380	 £285
978-981-4280-28-0(ebook)	 US$494

HANDBOOK OF BUSINESS PRACTICES  
AND GROWTH IN EMERGING MARKETS
edited by Satyendra Singh (University of Winnipeg, Canada)

This handbook consists of a collection of specially commissioned chapters that 
describe the current business environment, organizational culture, consumer 
behavior, financial investment climate, and examples of best prevailing 
practices in emerging markets. It covers all the major functional areas of 
business — marketing, strategy, operations and finance — in all continents. 
The focus of each chapter is on the identification of different business issues 
in different emerging markets (including Asia, Africa and South America) and 
on the implementation of a proposed set of recommendations, using both 
qualitative and quantitative techniques to assist in decision-making and in 
improving organizational efficiency and effectiveness. 

576pp	 Oct 2009
978-981-279-177-1	 US$135	 £101
978-981-279-178-8(ebk)	 US$176

Intelligent Information Systems – Vol. 2

E-BUSINESS IN THE 21ST CENTURY
Realities, Challenges and Outlook
by Jun Xu (Southern Cross University, Australia) &  
Mohammed Quaddus (Curtin University of Technology, Australia)

Embarking on electronic business is a challenging task. There is also a 
lack of clear understanding and comprehensive analysis of various issues 
and domains of electronic business. This book offers a very comprehensive 
analysis of concepts, models and infrastructures of e-business. It also 
presents unique observations of current e-business practices for different 
organizations in different economies and provides insights on the future of 
current leading businesses on the net and the trends of e-business. The 
volume will be an effective and indispensible reference book for professionals 
who are interested in or dealing with e-business and businesses that are 
embarking on e-business.

464pp	 Sept 2009
978-981-283-674-8	 US$64	 £48
978-981-283-675-5 (ebook)	 US$83

World Scientific Series on 21st Century Business – Vol. 4

FUNDAMENTALS OF SUSTAINABLE BUSINESS
A Guide for the Next 100 Years
by Matthew Tueth (Aquinas College, USA)

Fundamentals of Sustainable Business begins by briefly describing 
the legacy of environmental and social problems that have arisen 
as a result of conventional business practices, and then details the 
coalescence of a broad-based contemporary movement that has 
been called “The Next Industrial Revolution”. Combining the long-
term interests of business, community, and the natural world, the 
resulting sustainable business reformation is unlike any previous 
human endeavor.

228pp	 Aug 2009
978-981-283-932-9	 US$58	 £44
978-981-283-933-6(ebook)	 US$75

STUDIES ON SCIENCE AND THE INNOVATION 
PROCESS
Selected Works of Nathan Rosenberg
edited by Nathan Rosenberg (Stanford University, USA)

Science and technology have become increasingly intertwined in 
the twentieth century. However, little attention has been paid to 
the forces that have brought about this condition. Indeed, many 
scholars have taken it simply for granted that causality always 
runs from science to technology. In this groundbreaking book, 
Rosenberg’s research suggests that history and extensive empirical 
evidence lead to a reality that is far more complex as well as far 
more interesting. Here, Rosenberg’s papers explore a wide range 
of pertinent issues, especially those connected with the innovative 
process, including the realms of electric power, electronics, 
chemicals, aircraft, medicine, instrumentation and, in particular, 
higher education and the organization of research activities.

428pp	 Aug 2009
978-981-4273-58-9	 US$65	 £49
978-981-4273-59-6(ebook)	 US$85

Handbook

THE VALUE SPHERE
The Corporate Executives’ Handbook for  
Creating and Retaining Shareholder Wealth

   4th Edition   

by John Boquist (Indiana University of Bloomington, USA), Todd 
Milbourn & Anjan Thakor (Washington University in St Louis, USA)

“The Value Sphere book was a revelation to me. The value  
concepts presented are so essential to business success  
I have asked my entire management team to read, study, and  
implement the lessons of the Value Sphere.”

Bill Hunt, Chairman
Former President and Chief Executive Officer

Arvin Industries, Inc.

This book, written in story narrative form, traces the development 
of a company from a start-up to a global enterprise. 

472pp	 Aug 2009
978-981-4277-96-9	 US$68	 £51

Textbook

Handbook

In 2 Volumes
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ECONOMICS AND 
MANAGEMENT OF 
COMPETITIVE STRATEGY
by Daniel F Spulber (Northwestern 
University, USA)

Contents: Management Strategy: 
Designing Management Strategy; Value-
Driven Strategy; The Market Compass: 
Customers and Suppliers; Competitors 
and Partners; The Organizational 
Grid: Organizational Structure and 
Performance; Organizational Abilities 
and Incentives; Competitive Advantage: 
Competit ive Advantage and Value 
Creation; Transaction Costs and the Firm’s 
Vertical Structure; Competitive Strategy: 

Managing Editors
Wee-Liang Tan, Singapore Management University
Soke-Yin Wong, Nanyang Technological University
Ravinder A Zutshi, Long Island University

Aims and Scope
The purpose of the JEC is to publish conceptual, research, and/or 
case based works that can be of practical value to business persons, 
educators, students and advocates.
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Textbook

Price Leadership Strategy; Product Differentiation Strategy; Transaction 
Coordination Strategy; and Entry Strategy.

The Power Point Slides for each of the chapters is available upon request 
for all instructors who adopt this book as a course text. Please send your 
request to sales@wspc.com.

520pp	 Jun 2009
978-981-283-846-9	 US$88	 £66

Textbook

Textbook

Abstracting/Indexing
•	 Bibliography of Asian Studies
•	 International Bibliography of the Social  

Sciences (IBSS)
•	 CSA Risk Abstracts
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online!

For an institutional trial to this journal,  
please email trial@wspc.com

BIOSCIENCE 
ENTREPRENEURSHIP IN ASIA
Creating Value with Biology
by Paul S Teng (National Institute of 
Education, Singapore)

“Professor Teng’s book is a timely 
contribution. It illustrates how Asia 
is using biology to create innovative 
products, services and technologies to 
meet the goals of poverty reduction, 
food security, livelihood improvement 
and wealth creation in future years. It 
helps entrepreneurs to understand why 
investments in agriculture are important and how profitable they can be 
… Professor Teng has ably drawn from his long and varied experience 
in Asia to bring alive the applications of biology for various enterprises 
which serve society’s needs.”

Norman E Borlaug
Nobel Peace Laureate 1970

352pp	 Jul 2008
978-981-270-020-9	 US$53	 £30
978-981-281-206-3(ebook)	 US$69

This book provides concise definitions of ‘entrepreneurism’, 
‘entrepreneurship’, ‘entrepreneur’ and ‘entrepreneurial’ for education 
and application within the framework of the market economy; acts as 
a signpost pointing the way toward balancing the short-term need for 
survival with the long-term need for sustainable growth.

496pp	 Dec 2002
978-1-86094-312-6	 US$65	 £45
978-1-86094-313-3(pbk)	 US$36	 £25

ENTREPRENEURISM
A Philosophy and A Sensible 
Alternative for the Market Economy
by Raymond W Y Kao (Ryerson 
University, Canada), Kenneth R Kao 
(Memorial University of Newfoundland, 
Canada) & Rowland R Kao (Oxford 
University, UK)

“It is evident that the authors were inspired, 
so the book should prove motivational for 
the reader too. In close, this book has 
much to offer the international business 
scholar, but the audience is wider still — 
this is a self-help book for the planet.” 

Journal of  
International Business Studies

Asia-Pacific Business Series – Vol. 4

ASIAN MODELS OF 
ENTREPRENEURSHIP 
— FROM THE INDIAN UNION 
AND THE KINGDOM OF 
NEPAL TO THE JAPANESE 
ARCHIPELAGO
Context, Policy and Practice
by Léo-Paul Dana (University of 
Canterbury, New Zealand)

“This book is a very useful resource for 
academics, policymakers, and educators 
of entrepreneurship in Asia and beyond. 
With much of the charm of an academic 
travel reporter, the book teaches us about the economic realities of 
different countries and helps the reader form a larger view of how 
entrepreneurship is shaped by the extra-institutional and institutional 
environments.”

Thunderbird International Business Review

376pp	 Mar 2007
978-981-256-878-6	 US$77	 £45


