Preface

Information exploding through information technology and the media has become
a central, rather than peripheral, resource in the knowledge-based production of
goods and services involving suppliers, producers, information providers and
information users. An economic framework using supply and demand to attain
equilibrium to denote the efficient allocation of the factors of production and
optimum welfare is appropriate in considering the economics of information
technology and the media.

Information technology and the media is undergoing rapid change and
development and defining the nature and scope of this area is not an easy task.
Neither is it simple to analyse the field from an economics perspective since
socio-political and legal dimensions are also involved. The impact of the
information and communications technology (ICT) revolution is both shrinking
and expanding the global economy and creating many paradoxes (Naishitt,
1994), even as it breaks the tyranny of space and time or causes the death of
distance (Caincross, 1997). This book tries to meet the challenge in four parts.

Part | addresses the economics of information. Chapter 1 introduces various
concepts and definitions of information, information technology, knowledge and
information economy and media. Chapters 2 and 3 cover relevant theories and
principles in both macroeconomics and microeconomics.

Part 1l focuses on the players and markets in information technology and
the media, namely, sellers and buyers (chapter 4) and the government (chapter 5).
The impact on employment and labour (chapter 6), the role of technology
(chapter 7) and the management of information, especially with multimedia
(chapter 8) further highlight the relationships and interactions between players
and markets.
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Part 1l considers public policy in the national context (chapter 9) and the
global sphere (chapter 10). Both national information infrastructure and global
information infrastructure have spawned information and media networks in
order to operate efficiently and effectively. Increasing and liberalising trade in
telecommunications services allow more countries to enjoy the socio-political
and economic benefits of a global economy connected in a fluid, seamless
form. Finally, Part IV presents empirical evidence, applications and case studies
from the Asia-Pacific region.

The book is motivated by a general lack of educational material on the
economics of information technology and media. Yet, in many countries in the
Asia-Pacific, mass communications and the media are growing in importance as
subjects are taught at both the university and polytechnic levels within
communications, management or engineering departments. The book can be
used as a textbook, a source book or a structured synthesis for teaching,
research or policy making on the subject. It will complement the extant
literature on other technical aspects and project the contribution of economics
and other social sciences on information technology and the media.

Linda Low
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